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Nearly 60% Of Ad Profit Comes Long-term

B Immediate Payback Carryover Payback m Sustained Payback The 24%_1 8%'58% rUIe:
Specifically, 24% delivers
immediate payoff, 18%
between week two and
week 13, and the
remaining 58% between
week 14 and two years.
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Source: Profit Ability 2, April 2024. Short term benchmarks: Ebiquity , EssenceMediacom , Gain theory, Mindshare, Wavemaker UK.
Long Term Multipliers: EssenceMediacom , Gain Theory, Mindshare, Wavemaker UK. ROl in British pounds converted to U.S. $ as of April 27, 2024 *BVOD = Broadcast video on demand J—
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2 Audio Generates Top ROIs Among Media

Short-term ROl - - Short-term All Media — oy
Audio’s return on

$2.36
----------------------- iInvestment leads the
pack in RO,
Long-term ROl - - Long-term All Media outpe rfo rm i ng other

$5.19

--------------------------- traditional media
channels in both short-

Audio LinearTV BVOD Online Paid Online term an d | on g -term.
Video Social Display

Source: Profit Ability 2, April 2024. Short term benchmarks: Ebiquity , EssenceMediacom , Gain theory, Mindshare, Wavemaker UK.
Long Term Multipliers: EssenceMediacom , Gain Theory, Mindshare, Wavemaker UK. ROl in British pounds converted to U.S. $ as of April 27, 2024 *BVOD = Broadcast video on demand
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iﬁ“’Aud.ro outper

. expectations with 1%
/ijl./budget yielding
2% profits, while

some popularmedia

lag behind.

Audio BVOD Online Paid Social Online
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Video Display
Source: ProfitAbiIity2 Ap |2024 Sh rt term benchmarks: Ebiquity , EssenceMediacom, Gain theory, Mi d h e, Wavemaker UK.
Long Term Multiplier: ceMediacom , Gain Theory, Mindshare, Wavemaker UK. ROl i B itish pounds erted to U.S. $ as of April 27, 2024 *BVOD = Broadcast video on demand
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4 Audio Delivers Balanced Profit Payoff

A b a | ance d p 3 yO-H-' ensures % of Short-term profit ® % of Long-term profit

a steady stream of profit

. 49% 50% 559,

in the short term and the 4 B3 e
long term, providing

stability and growth

. - Online Paid Audio Online BVOD Linear

Source: Profit Ability 2, April 2024. Short term benchmarks: Ebiquity , EssenceMediacom , Gain theory, Mindshare, Wavemaker UK.

Long Term Multipliers: EssenceMediacom , Gain Theory, Mindshare, Wavemaker UK. ROl in British pounds converted to U.S. $ as of April 27, 2024 *BVOD = Broadcast video on demand p—
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